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Producers’ Profitability Continues to Grow 

 

The average participant made $7.71 per yard in 2016 before taxes 
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Producers’ Profitability Continues to Grow 
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Not everyone is average 

The top quartile was significantly more profitable 

The gap in 

profitability 

between the 

bottom and top 

quartile of 

$19.53 

per yard 

decreased by 

$2.54 from 

2015.  
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Trends – top line revenues 

Revenue per yard up 12.7% since 2009 

+5.1% 

+3.7% 

+1.9% 
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U.S. vs. VA Production 

 



Per Capita Use 
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  VA US 
2005    9,795,000    458,290,000  
2006    9,696,000    456,768,000  
2007    8,709,000    414,644,000  
2008    7,416,000    351,673,000  
2009    5,605,000    258,551,000  
2010    5,025,000    257,423,000  
2011    5,323,000    266,039,000  
2012    5,929,000    289,781,000  
2013    5,898,000    300,444,000  
2014    6,074,000    324,767,000  
2015    6,113,000    335,991,000  
2016    6,734,000    342,784,000  
2017    6,946,969    352,638,000  
2018    7,193,815    359,690,760  
2019    7,337,692    366,884,575  
2020    7,484,445    374,222,267  
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2016 2015 2014 2013 2012 2011 2010 2009 2008 2007 2006

Virginia 12.75$    6.05$      0.90$      1.90$      (2.73)$     (3.01)$     (4.52)$     (2.48)$     3.82$      2.74$      10.78$    

NEMA 7.62$      4.54$      2.80$      1.71$      1.59$      (0.78)$     (0.28)$     (0.04)$     2.93$      4.75$      6.42$      

Avarage Member 7.71$      4.58$      2.22$      (1.03)$     (2.67)$     (7.23)$     (7.27)$     (3.07)$     0.20$      6.06$      7.63$      
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RMC PRODUCTION

SINGLE FAMILY HOME STARTS
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* 

 

2040 

2040 2010 

355 billion 
square feet 

464 billion 
square feet 

109 billion 
square feet 

155 billion 
square feet 

264 billion 
square feet 

Source: Data from Arthur C. Nelson, Presidential Professor & Director Metropolitan Research Center, University of 
Utah. Image from Architect magazine, premier issue, November 2006. 



Millennial Baby Boomers 



The Marselle – Seattle, WA – PB Architects 
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*Based on year to date (March 2016) 

% Share of Floor Area of Mid-Rise (4-7 Stories) 
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WOOD 

CONCRETE TARGET 
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INSULATED CONCRETE FORMS 
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MIT SUSTAINABILITY HUB 



21 

INVESTORS & DEVELOPERS PACKET 

• Showcase the Build with 

Strength Investors and 

Developers Advisory Council 

• Goal: Formalize the coalition 

and real faces from our target 

audience with who understands 

the benefits of concrete 

• Launch efforts with contractors, 

engineers and designers 
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SURROGATE PACKET 

Build and launch a 

surrogate network 

• Develop a bullpen of voices 

who can participate in rapid 

response activities 

• Leverage voices for  

pro-active activities 

• Provide media training and 

educational activities 
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DESIGN CENTER 

26+  
Requests 



CONCRETE DESIGN CENTER 

 

 

 

 

Structural Design 

Cost Estimates 

Energy Analysis 

LEED Optimization 

Whole Building LCA 
 



Promotional Resources 

Library of fact sheets 

Library of case studies 
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CHANGING LOCAL CODES 

 

Disaster Resilience Fire Safety Green Building 



Pavement Communications Strategies 



Local Partnerships = More Effective Results 



NRMCA Design 

Assistance 

Program 



• 1 R/M Producer 

• 1 Contractor 

• Cement/Admix/Fiber 

• 10-hours 

 
Year   # of Boot Camps 

2013 = 1 

2014 = 5 

2015 = 4 

2016 = 7 

 

--Boot Camp at ASCC (Sept 2016) 



ConcreteTracker 



Concrete Pavement Design Website: 

Joint Project With ACPA, NRMCA, & PCA 

~$400,000 with 9-12 month development 



Sustainability & Life-Cycle Thinking 

MIT Pavement Focus On: 

•Concrete Durability (Modeling and Testing) 

•Life-Cycle Thinking (Economics & Environment) 

•Communication and Implementation 


