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EXISTING CHECKOFF PROGRAMS
AGRICULTURAL BILL

CONSUMER DRIVEN
Beef Mushrooms
Blueberries Paper Pkg
Christmas Trees peanuts
Cotton Popcorn
Dairy Products  pgpk
Eggs | _Potatoes
Fluid Milk Raspberries
Hass Avocados Sorghum
Honey

Soybeans

Lamb

Watermelon
Mangos

CONSTRUCTION DRIVEN

SOFTWOOD


http://www.ams.usda.gov/AMSv1.0/FVResearchandPromotionPaper
http://www.ams.usda.gov/AMSv1.0/ResearchandPromotion
http://www.ams.usda.gov/AMSv1.0/ResearchandPromotion
http://www.ams.usda.gov/AMSv1.0/ResearchandPromotion

"Wood should be a major component of American building and
energy design."
USDA Secretary Tom Vilsack

SOFTWOOD
LUMBER BOARD

Softwood “Opportunities”
1. Light Commercial & Multi-Family Construction
2. Converting concrete slabs and walls to softwood lumber

3. Coordinated, North American-wide marketing strategy to take
market share from concrete and steel.

*$12 million collected through assessments in 2013
*$18 million available in 2014


http://www.softwoodlumberboard.org/portals/0/reports/forest_service_report_docume.pdf
http://www.softwoodlumberboard.org/portals/0/reports/forest_service_report_docume.pdf

N K
| &
"\ - o I B .
SOFTWOOD &2 EEVIIE
LUMBER BOARD /Q'ﬂ h 1|

@ ...the National Ready Mix Concrete
Association recently launched a $20
- million, five-year effort to win back

eroding mid-rise market share from the
- wood industry.”

Mike Case, President & CEO, The Westervelt Company
Chair, Softwood Lumber Board
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STRATEGIES

Communication Direct Project Advocacy
Promotion
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MORE INTENSITY

THE WOOD INDUSTRY = THE CONCRETE INDUSTRY

81% Favorable 81% Favorable

* 1% o R T TY
8% Unfavorable 9% Unfavorable
~ - -\ - . . )
H Not Aware / No Opinion Somewhat Unfavorable B Very Unfavorable m Somewhat Favorable I'Very Favorable
7 SIE. .
A Research findings by Axis Research. =
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GCORE LMR CAMPAIGN COMPONENTS



CAMPAIGN GOAL

To develop a strategic and aggressive communications
plan that will increase concrete’s market share in the
low-to mid-rise market segment by:

S R

Launching the Starting the Moving fast
BWS Brand conversation around to counter wood
on new terms

17
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Queens Library at Hunters Point is rewriting the book on public building rr:

'I
Y )

design with the help of concrete. Learn more about why this library's NCE TR CASH 3 .f?:?.‘.l _:.: 1
concrete structure is becoming the new focal point for this fast-growing 4T R L e _sl‘"'{‘“. ’ ‘~‘,‘
community: http://bit.ly/2cTSLFr Ay s pmatng i‘i‘
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Like W Comment Share
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READY MIXED CONCRETE. READY FOR ANYTHING.

Strength, It's & term that gets used 4 lot And wiile its one of the most essentisl components of sny building, its mose than the strength
tsel that's important, it's the benefits of strength that make a diffecence in what you buiid

5 Key Elements to Bullding with Strength: \

TR SUUCTUres 3w designed o st for
remtunes. Unies

Buigiog wiS concrete gves
¥ous @ fire comistant strycture
When tomblaed with other

fre saety systeme, you

her matensls, concrete

e ewcmed! budeing
regetrememy— rviend of
it meem g them

Corcrutu’s strath, Sutbiiey and energy
efioency make it s emvronimentally
friendy matoral—especally when ywou
CO0E00r 1he e Hooych of 2 duiidrg

etfioent 200 virtualy
mantecance-free
‘WhCh maans the

W 5 materet 15t 2asy 53 use N Ooearty

mattee how strong it & Good thrng
CoNTwEn Can be reitied Inty ay shaje.
3w O SRR you AN Imagne

TESSUTTES YOy st |
now witl et fot ICFs: The Bullding Blocks of
decades 1o come

Strength

Wrigley Fleld: A Concrete Legacy

pewater Calling for a

Change

Using Safer Materials

@

ICFa V. Conventional Wood

Supaerstorm 5

Concrote Change
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INSULATED GONCRETE FORMS

INSULATED CONVENTIONAL l“su!at.ed Concrete Forms.
CONCRETE FORMS WOOD FRAMING The building blocks of strength.

Insutated Concrete Forms {ICFs) are quickly becoming a fundamental bullong technique for multi-family
residential, school and commercial bulidings due to their strength, energy efficienty and ease of use. Take a look
at how ICFs wark—and find aut what makes them the best choice for your next building project.

SETTING THE STACE

Tha outer 0ol conssts of foam insulation Hocks That am sackes
egetrer linw lgos

ADDING STRENGTH

Concrete by pourad throughout the tloth
structyme. making it strong, sale.
sounsprosf snd enerry effeet

E Bulld With Strength

Strongar, More alficient. Easy 10 use, Thess are the benalils of nsuaned

concrete forms {ICFs). Leam mare about the advantages of buiding wih
ICFs. bt Iy 2an70IW

L Gl

ERC COLEMAN

REINFORCING THE STRUCTURE Shcrmsl Catrwn Bnan ML Edwaed ivown and 27 others b this

Stil robias rums theosgh the mdite of the sy lited tonoete

| 0wam
If you're not bullding with ICFs, it might be time to start. BU STRENGTH PR I RSO | s
Learn more at bulldwithstrength.com ———

b -

¥ you're not building with ICFs, it might be time to start. {:B_l_]“-um STRENBLH :

A e

Lear more at BuildWithStrength.com.

A COALTION OF SHE MATORAL SLASY MIELD CORCRETE SIOORIEON
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MIT SUSTAINABILITY HUB

Long Term Values

Budd With Seength

=3 267 views

[EREMY GREGORY. Pht o e
MY GREGORY.PRD__ - - . -

bl o) 0:1672:16

STANDS THE
TEST OF TIME.

“J;‘_ Build With Strength

SHEHGTH g Subscribe [RED

+ Addta 4 Share

349 views
I‘ 2 ,I 0

Strength

Budd With Srength

) I
== 393 views

+ P R - »
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OWNED MEDIA EARNED MEDIA

CONSTRUCTION

NRMCA Launches Build with Strength;
il Coordinated Industry Campalgn
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GO BOLD.
GO STRONG.
GO CONCRETE.
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MARKET ROLLOUTS

BWS Campaign rollouts so far:

'Seattle
' " New York
Chicago ' New Jersey

Washington, DC



WASHINGTON, DG

Concrete
roducer

From Tee Corcrete Frog.cer

g INDUSTRY ROUNDTABLE
PROMOTING USE OF DURABLE
CONCRETE PRODUCTS

N WASHINCTON, DC CONSTRUCTION MARKET

Build with Strength Holds Roundtable in
Washington

L L T B N A )
TR AT AR NI pe P L ITAN the Smagr 1Y A we e

Pt e W W e b The gt et S abet g wrdt St
10 g e e w1 e

dix Concroto Ase s Buia wih Stre

The Washington Pest | WP Moderator

ewl Lammay NAMOA

Gth and duw: iy of CONOIGDN CONSIN

Concrete: DC’s most sustainable, | s Garemee! CosoOm, SV Ot
i5d reoliett, *Ttis shury of Gorcrots construction product o et i

1 why
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ople as to wihy they shoud ¢ i byd
as to why they shouk boom towns, prized by developers|

residential home buyers.

e coamon, hoad %

The low-to-midrise residential market is especially attract

to millennials seeking to establish roots in the reglon, as well as to retirees Jooking to

downsize 1o more manogeable s

EAR N ED With this in mind, Balld with Strength—u coalition of the National Reacly N PAl D
MEDIA Conerete Association and a multi-million dollar coordinated industry camy MEDIA

chosen to launch a series of ndvocacy and outreach efforts in Washington, Il

wlage

will focus on the design, construction, codes and standards, and public safety

o - commusiities that are needed o establish concrete construction as the only safe and

durable choice for new and existing projects,
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SEATTLE, WA

JUNE

EARNED
MEDIA
=)

«Concrete coalition expresses “Build with Strengt
E?T:]t?:rrgc?r\\ftrruccrzgzi;‘ammated Information and geh to Provide Concrete
i :
Design / Build and ggl;;ies for Seattle, WA
ruction Markets”
S

t

civil + structural
Construction Products”

ENGINEER

«Build with Strength’ to provide concrete
information and resources for Seattle markets”

COrlCIete "Build with Strength: Fire

«Build with Strength Video:
The Concern with Cross- e oot .
PR N?ﬁ%ﬁm‘,\:m DECOR safety must come first i
Seattle Constructionf't in

Lam'mated Timber

Construct'lon in Seattle”
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SEATTLE, WA

JUNE

- s
Build with Strength, Seattle The Concern with Cross-Laminated Timber Prioritizing Fire Safety in Seattle Construction

Construction in Seattle

e Build With Strength treryg 1
3 Strength, flexibility & cost-efficiency all in one method - insulated
‘ ([ Tube

IS CROSS LAMINATED TIMBER (CLT)

AN SAFE?

/‘é Reasons to Build 9

o] 2Bl with insulated N

Concrete Forms (ICFs) \.“

SOCIAL

MEDIA

wrw. BuiewhStrengsh.com

I8 Cross Laminased Timber (CLT) Safe?

[ 05 It

]
h‘ m 1,554 viewn
+ - " R
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CHICAGO, IL

AUGUST

(11 Tube

-

WRIGLEY FIELD:
A CONCRETE LEGACY

Wrigley Fleld. Home to the Cubs and to some of the most loyal baseball fans around. But there's
another reason it holds such a lasting legacy: the structure itself. Constructed with over 45,200 cubic
feet of concrete, it's a stadium that hasn't just lasted the test of time. It's a shining example of why
concrete has been, and continues to be, one of the most resilient building materials on earth.

e

OVER 100
YEARS OLD

Established in 1914 during the
nation's largest architectural and
Industrial boom, it's the second
oldest baseball stadium in the
Americas.

@ STILL STANDING ]

2

h

13

Chicago is a bustling metropolis known for its rich history, loyal sports fans,
and dedication to the arts. But, did you know that many structures along the
city’s iconic skyline are built with concrete? Let’s take a look at the top 5:
http://it.ly/2bNyhxJ

@ BUILT WITH
\2/ CONCRETE

More than 45200 cubic feet of
concrete was used during the
original construction—and it's one
of the core materials used for
renovations as well.

STRENGTH BY
= THE NUMBERS
Nearly 3 million people go through
the gates of Wrigley Field each
year—a testament to lasting
durability and resilience.

WRIGLEY
FIELD

HOLDS 41,160
PEOPLE

Chicago is building with concrete. Are you?
Learn more at BuildWithStrength.com

1.8K Views

Like ¥ Comment Share

Carl Graham, Ronald McCormick Sr., Francesca Gotti and 8 others like this.

CONCRETE'S THERMAL MASS PROPERTIES
SAVE 5-8% ANNUALLY ON ENERGY COSTS.

oL

h
i
P
4

icago’s Modern Architecture

154,558 views
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CHICAGO, IL

AUGUST

ot

[VIDEO] The Evolution of Chicago’s Modern
Architecture

The Eslutionof Chicago's Modemn Atchitectule

WRIGLEY FIELD STANDS
TEST OF TIME

MEDIA

Build with Strength: Wrigley Field Stands Test of Time

For immedicte Ruicase

e IO, The Evolution of Chicago’s Modern
ml:umwmm(m Architecture

~“Coéncrete
Producer
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CHICAGO, IL

AUGUST

[BUILD 2 STRENGTH _—

A COALITION OF THE NATIOMAL SEADY MIKLD CONCRETE ASSOCIATION

2 5 + e e Concrete Design Center: We can help you
oy vt v O build for a lifetime

EERTERTET)

4 Bulld with Strength to Host

We b I n ar Bulld, Design and Construction Media Forum
Avgaw 10 Wotvuer A1V Prsadde Upday from sty Kgwn

Waahingion, D.C. - Todey # 130 prv. ET. Dl wis vurgts u

Part|C| ants Nofas Raady Mied Coerels Ausocetis. s hastng &
150ACEy bor NOOHMNY IPE DOQORTE ASI CHIF B0 1T INE KRS

i dangriscrarioier

The Svale e 0er eesa7 w i Eneie BTFeged Femhons Oof P 28000 354 ta
2 vactot.

Build With Strength When you stand with concrete, you've got an entire team standing behind you. Our
Design Center has everything you need to get off to a solid start. Our technical experts offer free design
assistance for structural and architectural design, cost estimating, codes and green building standards for
any building type. Get started today! hitp//bit.ly/2bwnLJP

E et off 10 o sobid stan with our professional dessga eeam
Our tochnical experts offer free cmorew progect design sssistancr for
arocrural and architecturnl design, cost esttmacing, codes and green
bilding wnndanty for any buildmg type

Like (17) + Comment +« Share + 13 days ago

Richard DeThomasis, Eric Passos +15
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NEW JERSEY

SEPTEMBER

B3 Seguter - Byla e Speny

D bulidwithstrength,com

[L___njv__n STRENGTH

- K o e e v

RECGISTER

Let's get to know oneanother!

,.—Lh’:i

\ B an advocat d get started
today

F ‘._ Bulid With Strength

New Jersey residents and officials are speaking out for a 'hnngr- 0 the
stale’s current buldiing codes. New y i3 ready o #B J
with resilient matenals like concrete, 1o prevent disasters like the Ecgeamu
fire from happening again

BASED ON A RECENT SURVEY OF NJ VOTERS:

o Support the state changing
/ comsituction codes after the
o Edgewater Fire.

SOCIAL
MEDIA

Befty J Johneson, Ines B. Ducote’, Janice Miller and 225 others e his.  Chronglogicsl

N3 residents speak out on building code safety in the wake of the Edgewater Apartment Fire.

In 2015, a bullding fire in Edy NJ

complex units and left more than 1,000 peopie displaced. Since then,

building code standards In New Jersey have quﬂymme into question—and there Is pending legisiation that will amend existing
construction codes for Increased fire safety. We need legislators to understand how important this Issue is—not just to the bullding
community, but also to New Jersey residents who are calling for a renewed focus on safety.

95% support the

state changing construction codes
after the Edgewater Fire.

9396 support legislation

that would require all bulldings over
three stories high have concrete

and steel frames for greater safety and durabllity.

8796 support banning light frame construction
(like wood) in muitifamily dwellings

and densely populated areas to save lives

in the event of a fire.

of NGy

879 belleve In legislation

that would limit wood-frame construction
to three stories and 20.000 square feet per floor is
important for buliding safety,

If you're not bullding with concrete, you're

playing with fire. Find out how I—— ‘ mmENGTH

B

1%/

97% feel that fire resistance
should be an lmpomnt consideration
in

you can stand up for safer building codes at BulidWithStrength.com. A COALITION OF TheE NATXOMAL READY MXED CONCRETE ASSOCUTION




NEW JERSEY

SEPTEMBER

MEDIA [BUILOE= STRENGTH

New Jersey Lamn Jornal VOTERS SUPPORT BUILDING
» Update Construction Codes CODE CHANGES

Edgewater, NJ

“Group Urges NJ t_ -
After Edgewater Fire

New Poll Finds New lersey Vaters Support Bullding Code Changes in Wake of Disaster

For imevediutn Snloese

wraone

Comacts Kewin Lowhe
CLIFFSIDE PARK- o
EDGEWATER

Cogwwniar Al - 1v adumncs of & Oty of Edgmanttve Mew Mtsey Suaring Wt iday swenmg 20 cormader
BOGOTA  FAIRVIEW RIDGEFIELD 33,'{;}' oo e el ouns o roveovEomirettnd Sk W Srrogth S oiaone o e Naonst o

wiay that b " e e o bt

“‘Edgewater’s Avalon Fire P
| repar
Concrete Change” pares T for
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NEW YORK

SEPTEMBER

Build With Strength
QR scremoer a1 7:1am- @ SOCIAL

NYC'’s One World Trade Center was built with a solid concrete c{
it a shining example of strength, safety, and sustainability. Learn
its high-strength concrete design: http://bit.ly/2c57Bgl

New York and New Jersey residents speak out on building code safety in the wake of Superstorm Sandy.

In 2072, Superstorm Sandy left a path of destruction in 24 U.S. states. New York and New Jersey were hit particularly hard: the aftermath
caused billions of dollars in damage and thousands of homes were destroyed. Since then, bullding code standards in urban areas have
rightfully come into question—and local residents are speaking out on strength, safety and the need for a renewed legislative focus on

this crucial issue.

RLD TRADE
NEW YORK, NEW YORK |

96% are highly supportive
of changes to construction codes
that focus on strength and safety.

7K View

y Like W Comment ~ ” s
84 ’6 agree that concrete buildings ﬁ%?.ﬁ:ﬁ:;:‘:w‘::::m:nbh
Betty J Johnson, Bel Rodrigul -] are safer than lightwood construction have concrete and steel frames for greater safety

is. during a catastrophe. R

es

3 ? u

i1 .
86956 believe thatfimiting 8896 feel that local leaders should
wood-frame construction to three stories focus on bullding codes that can

and 20.000 square feet per floor ks an important for withstand natural disasters.
building safety.

New York City is Building With Strength o G b o o e
Budd With Strengts building codes at BulldWithStrength.com.

+ - god i ¥
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NEW YORK

SEPTEMBER
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Poll Finds New York Voters Support Building Code Changes

BREAKING NEWS

EARNED
MEDIA

292-253-4402
Butid with Strength Vigeo: Concrete Ottars Frash Take on Familer New York Shytiee

New Yo, NY — Suid with STongi. 8 106R00 o 1he NISONS Roady Miead Concrote ASocason
sesmsed 3 (WA YII9E dey axarereng ite rncsates e of conowie 1 New York Ciy's modesy
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JORathen Amedd, Prescon and CEO of e Amond Deweipment Qiup n e vdeo Bedause whan
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making changes to construction codes in the wake of Superstorm Sandy, which wreaked havoc

along nearly the entire Atlantic coast in October 2012, The poll of 406 registered voters in New

520008 9f CONGrEte ATOrdaN0 hOUBG iR A 25) ARNNT Pac. 300 Martasan Dult wis KEYWORDS
:m:‘m"’i;u:‘:’ ::“ vards of conowis 1 Ore Wikt Yracks Caster orm of the warld's : " York, commissioned by Build with Strength, a coalition of the National Ready Mixed Concrete
[ i Association, found ninety-eight percent support and fifty-nine percent strongly support
TH00NNe Nt DrOowO0d e SOCADONE 10 J0w T wOAT'S 00 MINASIN 3 Senprers K nach for . . . ¥
20 hosvens T 55 Apphe Sr Mmore TWan 2 Comy,” ST K Lawkor 3 5pokedperson for Suid changes to construction codes.
W Shargih ‘Az we EOPEL N1 e ITO3EIM A18. CONCWIN CONIIES 1D Srovide he Cestve Sestity [s]=] ¢ [}
, ! . - o - .. 1 -
naceasary for e 26wt gEnaraton of archdecs and degrens 0 dmmcp he ToENCUE SUEngs et After experiencing the destructive power of the ocean and wind firsthand, New York voters
Wi dorenate e Now York City shydne A e Secaoes and Conmses 1o come [in]+)
0

have unequivocally expressed their desire for a stronger, more durable community,” said Kevin

Lawlor, a spokesperson for Build with Strength. “To withstand the onslaught of gale-force

winds and rain, and resist the slow growth of mold and mildew, New York State administrators
should heed their constituents’ desires and update the construction codes. Residents want the

concrete jungle to be built with concrete.”
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Sandy Springs City Council

stands strong for durable

buildings

BY STEPHEN V., SKALKO
Special to The Telagraph

On August 16, the Sandy Springs City Council
voted to prohibit combustible materials from
being used as the primary structural material in
buildings above three stories and 100,000
square feet. Other communities across the
country have voted similar measures into law,
citing as reasons their concerns for citizen
safety, firefighter safety, structural durability,
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MEDIA
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w | Ogowtoer Cost Wirtem

Opinion: Fire safety must trump
business factors in construction

Giomm voeg o

It would be a grave disservice to New Jersey families and
» rejection of the fact that

first respanders if we allow
wood burns to dictate leg tion and code development
that can, and will, protect lives as soon as they can be
enacted
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Why we fight for concrete

Allen Hambien is chakmar of the Natioral Ready Mived
Concrene Assocution and prevident and CEQ of the
CalPortiand Company. Courtesy phote

SY ALLEN HAMBLEN
Comeribueing eriter

During Washington's 2016 [egislative session,
the National Ready Mixed Cancrete Association
wearteaded an effot 1o pat & slop to
legistation thar would have granted tax beeaks
for the use of a product known os cross-
Eaméinated timber (CLT)

It may seem to be an odd cheice for the
concrede conumunity to pash back on g weed

Gregg Bell, Dave Boling on Wilson's ankle,
epening win and Week 2 3t LA

Gregg Bell, Dave
Boling on Wilson's
ankle, opening win
and Week 2 3t LA

NOW FLAVING

Seshawks coach
Pate Carroll says
Russell Wison's

ankle ..

Man streck, killed
. by car in Lakewood
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BRAND LIFT STUDIES

Brand Lift allows us to measure metrics on our YouTube video
advertising. This allowed us to go beyond traditional metrics like
impressions and views to measure the campaign’s impact on
perceptions and behaviors within the Seattle market.

To do this, Google creates two randomized groups:

1. The exposed group who are the people who will see your ads
2. The control group who are the people selected to see other ads

Google serves a two-question survey to these groups to understand if
they recall seeing the BWS ad and if they remember the BWS brand.
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BRAND LIFT STUDIES

SEATTLE

Our study ran in the Seattle market from July 25 to July 30, garnering
over 531,000 impressions, 122,000 views and clicks, and surveying
over 5,000 people. Here are the key takeaways:

 Ad Recall was Above Average: there was a 41.2% lift in ad recall after seeing the
BWS ad. Ad recall measures the extent to which an ad is remembered.

« Brand Awareness was Above Average: there was a 30.6% lift in brand awareness
after seeing the BWS ad. Brand awareness measures the extent to which viewers
are familiar with a certain brand.

« EXxposure Matters: in both questions, people who saw the ad more than once had a
much higher lift than those who saw it only once. Similarly, people who completed
the ad had significantly higher lift than those who skipped the ad.
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BRAND LIFT STUDIES

WASHINGTON, DC

Our study ran in the Washington, DC market from August 15 to August
22, garnering over 791,000 impressions, 213,000 views and clicks, and
surveying over 5,000 people. Here are the key takeaways:

 Ad Recall for 35-44-year-olds was Above Average: there was a 97.8% lift in ad
recall for 35-44-year-olds after seeing the BWS ad. Overall, brand lift was 38.5% in
the DC market, which is in line with industry averages.

« Brand Awareness on tablets was Above Average: there was a 47.7% lift in brand
awareness for viewers who saw the BWS ad on tablets. Overall, there was a 13.1%
lift in brand awareness, in line with industry averages.
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BRAND LIFT STUDIES

CHICAGO

Our study ran in the Chicago market from August 16 to August 23,
garnering over 676,000 impressions, 151,000 views and clicks, and
surveying over 5,000 people. Here are the key takeaways:

« Ad Recall was Average: there was a 25.5% lift in ad recall after seeing the BWS
ad, including a 38.4% lift for males in the Chicago market.

« Brand Awareness for females was Above Average: there was a 36.2% lift in
brand awareness for female viewers who saw the BWS ad. Overall, there was a
19.9% lift in brand awareness, in line with industry averages.

 Exposure Continues to Matter: in DC and Chicago, across both ad recall and
brand awareness questions, people who saw the ad more than once had a much
higher lift than those who saw it only once. Similarly, people who completed the ad
had significantly higher lift than those who skipped the ad.
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WEBSITE TRAFFIC

20,000+ Users

39,000+ Page Views

86% of Traffic News Users L) SO B

3

46% Desktop Users

54% Mobile & Tablet Users 4

Avg. Time on Site 1 min

Avg. Pages Per Visit 1.6

Top 5 Pages Viewed:
Strength, Design Center, Concrete
at Work, Value, Ease of Use
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SOCIAL TRAFFIC

BWS

Wood

(11 Tube

159 subscribers

1,365 subscribers

Build With Strength

IR

e gave America its spine and allowed us to grow, prosper and stand
t's because building with ready mixed concrete means building

and strong structures. Learn more about the benefits of ready mixed
e: http://bit.ly/29gEVYG

717k views 175k views
15,487 likes 10,755 likes
n 49 posts 28 posts

6,476 engagements

322 engagements

116 tweets

52 tweets

DUILDWITHETRENGTH.COM

1,590 engagements

779 engagements

¥ Comment Share

yer and Jim Scott Polsinelli like this.

16 updates

38 updates

218 engagements

517 engagements
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SEARGH AND YOUTUBE ADS

YouTube Ads
Search Ads

3,439,785 Impressions

1,270,347 Impressions

780,945 Views

9,962 Clicks
22.70% View Rate
Overview
Sessions ¥ VS. Selecta metric Hourly Day Week Month

@ Sessions

500

250

May 2016 June 2016 July 2016 August 2016 September 2016
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BWS WoodWorks
Volume 410 136
Reach 1255 M 65.8 M
Est. Value $1.2M $600 K

Share of Voice (SOV)
Jun 1, 2016 - Sep 13, 2016

American Wood Council: 5.23%

= WoodWorks: 22.93%

SoltWood Lumber Board: 2.7%

Build Wieh Swrangth & NAMCA: 69.14%
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Make Build with Strength the established and
authoritative voice of the industry

'Midwest
'Mid-Atlantic

'Califomia

' South

'Texas '
Florida

52



SUPPORT LEGISLATIVE ACTION

Pro-active efforts to support passage of
legislation in key markets:

' ' New Jersey

Maryland

' Los Angeles
' ' Georgia

Mississippi



SUPPORT LEGISLATIVE ACTION

Earned Media

Research

Events

Grasstops and
\Vi

Grassroots Mobilization _
Rapid Response

| A (oD

\. Calls and Letters to
Targeted Legislators

Paid Media



SUPPORT BUSINESS DEVELOPMENT

>
4

PROMOTE
DESIGN
ASSISTANCE
PROGRAM

ROLLOUT BWS
INTELLIGENCE
REPORTS

fin
i

PROMOTE AND CONDUCT
IDENTIFY KEY WORKSHOPS
PROJECTS AND CREDIT
CERTIFICATIONS

Y

CREATE PROJECT
FUNNEL WITH
PIPEDRIVE
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SUPPORT BUSINESS DEVELOPMENT

Build and Launch Regional Market Promotion Team

|dentify key markets to meet with developers, investors,
architects, engineers and contractors to introduce campaign
Make presentation and develop collateral

Build relationships

Incorporate NRMCA members in follow-up meetings we

identify as prime targets
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2017 RESEARCH

Begin yearly baseline poll in April 2017

Online survey of 400 architects, developers, builders, engineers,
designers, construction managers and urban planners measure
movement in key areas:

« Image of the industry

« Material preferred for low-to mid-rise structures

« Benefits of concrete over wood

« Improvement in our key messages
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INVESTORS & DEVELOPERS PACKET

« Showcase the Build with
Strength Investors and
Developers Advisory Council

« Goal: Formalize the coalition
and real faces from our target
audience with who understands
the benefits of concrete

 Launch efforts with contractors,

“engineers and designers
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SURROGATE PACKET

Build and launch a

surrogate network
« Develop a bullpen of voices
who can participate in rapid

response activities

'STRENGTH’”'

° Leverage Voices for MEMBER WELCOME PACKET &

pro-active activities

 Provide media training and

educational activities
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GCORE LMR CAMPAIGN COMPONENTS




DESIGN CENTER
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CONCRETE DESIGN GENTER
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Structural Design
Cost Estimates
Energy Analysis
LEED Optimization
Whole Building LCA




MILLION CUBIC YARDS




PROJECTS CONSULTED
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PROJECTS RETAINED
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PROJECTS CONVERTED

||F"""‘1|| ﬁ;;‘ﬂwﬁ*géil T "I!l’g:g”g? Al ;‘g‘g;




1

o

J“,LMHM Hfll
J 4

 CONCRETE
“MACHINE




GCORE LMR CAMPAIGN COMPONENTS







0DS created by the
évailable stata buildings i the 2014.2p15
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Personal Ncome tax revenues tg the

ClTis 3 Fire Risk

CLT does not have
Situations Jike fires,
during the E€Xposure tg fire, Howeyer dccording
al, Arup North America, Led.:

“In a rea| fire Situation, the
load-sear?ng elements in T
are expected to "oad~snare,'
or ‘red:s:ribure.' ina method
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simple fire testing.~
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GREEN BUILDING ADVOCACY

«c
NRMCA

CERTIFIED

EPD

« 16 c‘ofm'panies - .+ 90 companies
* 2500 products « 2,600 plants

2 Points

-

The most in the building industry




WHOLE BUILDING LCA
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PROJECT FAIL-SAFE / SAFETY RATING

e Sprinkler tradeoffs

* Strengths/weaknesses
of fire protection

* Risk analysis software
* QOccupants
* Fire fighters
* Property

NASFM FIRE

sEsuEA ON

FOUNDATION




Local Paving Promotion and
Technical Assistance

IBUILD >z STRENGTH |

ACOAU'I"I GMMMHW comummon



COMMUNICATIONS STRATEGY
AND SUPPORT FOR
NRMCA'’S PAVING VERTICAL

September 17, 2016




PAVING PROGRAM TARGET
AUDIENCE AND GOAL

1} @

TARGET AUDIENCE: PROGRAM GOAL.:
Local officials and private and Educate target audience that ready
residential developers. mixed concrete should be the default

paving material for roads, driveways
and parking lots.

DDC | 2



\\_.

§

Research on our target
audience to help us
understand what key
messages we should

communicate and how.

PROGRAM ELEMENTS

X

Creative
deliverables that
brand RMC as the
number-one paving
material.

NEWS
—

Local press and
media support to
help advance the
program’s goals and
objectives.

el

Development of a
website to host
program information
and educational
material.

DDC | 3




RESEARCH

Research will help our strategy and communications
team build out a program messaging platform
construct, public mission and overarching program
pillars. DDC will partner with Axis Research, its
Independent researcher, to help us execute the
following two core elements:

 Public Officials: 15-20 one-on-one, in-depth interviews with city, county,
and state public works officials and engineers. These would be anonymous
(respondents not revealed) and blind (respondents would NOT know who

was sponsoring the study).

« Private Officials: We would do a survey of 100 developers online.



RESEARCH TIMELINE

THURSDAY, 8/18
Begin developing
database of
transportation WEDNESDAY, TUESDAY, 9/6 FRIDAY, 10/7
officials/engineers 8/24 Begin on-line Public official
for participation Draft 1 of developer survey report to DDC

@ o o ¢ | @ |

WEDNESDAY, 8/24 MONDAY, 8/29 MONDAY, 9/19
Draft 1 of Begin in-depth Developer survey
in-depth-interview interviews report to DDC
guestionnaire for
public officials

DDC | 5



COMMUNICATION & CREATIVE ELEMENTS

The quantitative and qualitative research will inform our strategy, communications,
and creative team in building out the core communications elements of the
program. Our goal is to take intricate information and make it more understandable
and visual so our target audience can be better educated on our point of view.

TO ACCOMPLISH THIS, WE WILL DEVELOP:

Strategic and compelling messaging * Presentations
* Collateral materials—fact sheets, e Scripts
infographics, and brochures




LOCAL PRESS & MEDIA SUPPORT

DDC has a team of in-house public relations professionals will deliver short-term
crisis communication strategies and build long-term strategies that drive a narrative
for making ready mixed concrete the default choice for paving. We will build a
strategy, meet with reporters, craft unique events, and drive the conversation.

DDC WILL EXECUTE AND DEVELOP:

Key Message Development
Target Audience ldentification

Journalist Identification and
Education

Op-eds
Media Releases
Letters to the Editor

Media List Development

Media Placement and Pitching
Across TV, Radio, Print, and Digital

Daily News Clips and Online
Intelligence




WEBSITE

We will establishment of an online Web hub that provides our
target audience and external stakeholders with our key
messages and access to our collateral and other information
pertinent to the program’s goals and objectives.




LONG-TERM APPROACH

s 4 B @

Political Stakeholder Coalition Surrogate retention
mobilization engagement development and training
program




Pavement Gommunications Strategies
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NRMCA Local Paving: Technical & Promotion Personnel

Q Brian Killingsworth, P.E.

Senior Vice President
Division Head, Local Paving
San Antonio, TX

~  Amanda Hult, P.E.
Senior Director, Local Paving
Lebanon, TN

Jon Hansen
' Senior Vice President, Local Paving
3 Pleasant Hill, 1A

Ken Justice, P.E.
Senior Director, Local Paving
Ambler, PA

Phil Kresge
Vice President, Local Paving
Macungie, PA

Don Clem, P.E.
Vice President, Local Paving
Denver, CO

Julie Buffenbarger, FACI, LEED AP BD+C
Senior Vice President, Local Paving
Hinckley, OH




L ocal Paving Division: State and Regional Assignments

Div. Head: Brian Killingsworth
Region 1: RUITLER T CHIVETG Northeast
Region 2: Phil Kresge East Central
Region 3: Amanda Hult Southeast
Region 4: Ken Justice Midwest
Region 5: Don Clem Northwest
Region 6: Jon Hansen Southwest

Jul-16



Past: Current/Future:
Project Level Approach
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Local Partnerships = More Effective Results




NRMCA Local Paving: Promotion Strategy

Contractor Design
Engagement Assistance

Technical Sustainability
Tools

Promotional Communication
Collateral

Political
Education Engagement




Known Yards Influenced - KYI

KYI Is a success measurement that tracks
yards for projects that were influenced to
go concrete through promotion efforts.
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Known Yards Influenced

« 2016 Goal = 825,000 yd? (2017 Goal = 950,000 yd?)
« 2016 YTD = 807,358 yd3*

+ 2013 = 212,000 yd® _ ==
+ 2014 = 557,000 yd? | |
» 2015 = 723,000 yd?

0000000

*2016 Total Yards Pursued = 1,500,000 yd3



'NRMCA Design
Assustance




FY 2016

155 Reports Completed
Potentially Influencing 540,000 yd?
Approximately 40% of DAP Projects Go Concrete

"Still Following Up On Projects From 2014-2016



1 R/M Producer
1 Contractor W
Cement/Admix/Fiber | /g
10-hours S

Year # of Boot Camps
20830 '
2014 =5 /

2015 = 4
2016 = 7 ———

--Boot Camp at ASCC (Sept 2016)



What Type of Gontractor?

8] Americon
ClIC

Concrete
Contractors

Approximately Thirty (30) Contractors Just Went
Through Specialized Boot Camp at ASCC Annual Meeting




One Successiul Strategy to Increase KYL...

‘Increase

e IN Known
Increasing Yards
Requests Influenced
for DAP (KYI)
Q?ontractor Reports
Engagement

Through Boot
Camps



Guide to

comn["ﬂ\liﬁlﬁYS

1) Overlay Guide Funded by RMC REF

2) Approximately 10% of DAP Requests
In 2016 Were For Concrete Overlays

IOWA STATE UNIVERSITY

Institute for Tranaportation






Experience With Overlays




SOFTWARE DEVELOPMENT &
IMPROVEMENT




GoncreteTracker
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Goncrete Pavement Design Website:
Joint Project With AGPA, NRMCA, & PGA

street anil Roaa ¥/
Concreie Pavements

Lomgitudinal
joint
Tied rigid

\ shoulder

StreetPave™ | .
struclural Design ~
Software for - - v

|
E B
! '
| He

Transverse
joint

AIRPAVE"

Structural Design
Software for Airfield
Concrete Pavements

A"

WinPAS"

Based on the 1993
AASHTO Guide for the

Subbase Course (if needed)

Subgrade (Existing Soil)

Design of Pavements

~$400,000 with 9-12 month development

OVERLAYS RCC GRCP

Volunteer Leaders _ ACPA, NRMCA AND PCA Contacts

R_andell Riley, IL Chf_lp_ - ACPA/IRMCA | pccman(@ilacpa.com Andy Gieraltowski, ACPA | andyg@acpa.org

Jim Mack, CEMEX | jamesw.mack@cemex.com Brian Killingsworth, NRMCA | bkillingsworth@nrmca.org
Lori Tiefenthaler, LEHIGH HANSON, INC. | loritiefenthaler@lehighhanson.com Wayne Adaska, PCA | wadaska@cement.org

Jim Render, ESSROC-ITALCEMENTI GROUP | Jim.Render@essroc.com




sustainability & Life-Gycle Thinking

L
RO
. S
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.

Life
Cycle
%A /hinking

MIT Pavement Focus On:

«Concrete Durability (Modeling and Testing)
-Life-Cycle Thinking (Economics & Environment)

Communication and Implementation



MIT Concrete Sustainability Hub

H Bl Massachusetts
I I Institute of

Technology



SAVE THE DATE!

NRMCA

2017 Annual Convention
March 4-6, 2017

Wynn Encore| Las Vegas, NV
Room Rate: $299/night plus taxes

L
BUILDEZSTRENGTH L P!




