
Stepping Out onStepping Out on 
ConcreteStreets & Roads

Glenn Ochsenreiter
Sr. V.P. Marketing & Promotion, NRMCAg ,
Glenn@NRMCA.org



U.S. RMC Production: 1975-2009

WWW. NRMCA.ORG



U.S. RMC Production: 1993-2009
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OutlookOutlook

P t f b th id ti l d Prospects for both residential and 
commercial construction remain weak for 
an extended periodan extended period

 Growth requires taking new market share 
in a segment with ongoing activityin a segment with ongoing activity

 Streets & local roads offer such an 
opport nitopportunity…
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New Streets & Local Roads 
Promotion Support Program
 Support long requested by NRMCA membersSupport long requested by NRMCA members
 NRMCA/ACPA Collaborative Effort
 Program for members state affiliates and Program for members, state affiliates and 

ACPA chapters
 NRMCA National Resource Directors (NRDs) NRMCA National Resource Directors (NRDs) 

will provide planning and training support 
Promotion materials & tools now available Promotion materials & tools now available

 First states showing interest: VA & FL
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Promotion Toolkit 
 Collateral
 Presentation templates– local information 

required for maximum impact
 ACPA’s StreetPave for economic comparison 

with asphalt
 www.ConcreteStreets.org targeted to specifiers
 Promotion material available for download at 

www.ConcretePromotion.org
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Key Promotion Elements

 Concrete’s lower cost of ownership Concrete s lower cost of ownership
 Further savings through appropriate design 

thickness rather than traditional over-designg
 Appropriate concrete design software: Mechanistic-

Empirical Pavement Design Guide (MEPDG), not p g ( ),
traditional AASHTO 

 StreetPave is similar to MEPDG but easier to use
 Concrete’s sustainability & minimal maintenance 

requirements
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What is Mechanistic-Empirical?
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Mechanistic-Empirical Pavement Design

B d t d d t f d lBased on most advanced pavement performance models
Comprehensive methodology incorporates layer 
thicknesses material properties climate and trafficthicknesses, material properties, climate, and traffic 
loadings
Real-world experiments and observations confirm 
accuracy of models
MEPDG and StreetPave both incorporate this approach
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StreetPave

 Software tool primarily for streets and roads
 Uses mechanistic-empirical modeling for 

thickness determination (like MEPDEG but less 
complex)complex)

 Allows life cycle cost analysis (LCCA) to 
compare “hard costs” (if local cost &compare hard costs  (if local cost & 
performance data available).

 Direct comparisons of concrete and asphalt Direct comparisons of concrete and asphalt 
designs
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Key Points

 Traditional AASHTO design is decades old and is g
based on highway design rather than local roads

 Many states investing more in maintaining existing y g g g
roads than building new ones

 Traffic loads are growing– vehicles are getting 
heavier

 Pavements using dowels and narrow joints are very 
quiet

 Asphalt prices and supply much more volatile– the 
t d i l l d hi h i
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trend is lower supply and higher prices



Building Material Prices: Advantage Concrete

Last 12 months: Asphalt up 5.4%-- concrete down1.8%
Source: Department of Labor, Bureau of Labor Statistics
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Life-Cycle Cost– Executive Overview
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Life-Cycle Cost– Technical Fact Sheet
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Sustainability Considerations
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Collateral & Tools Available at
www.ConcretePromotion.org
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Streets & Local Roads
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Presentations for Municipal Decision-
Makers and Specifiers
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ConcreteAnswers Series Web Sites
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“Knowledgeable Specifiers are the Industry’s Best Prospect”



ConcreteAnswers Series
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www.ConcreteStreets.org 
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Local Promotion Planning

 Municipal and DOT decision-making practicesMunicipal and DOT decision making practices 
vary greatly, so promotion plans need to be 
developed locallyp y

 NRMCA and ACPA are working to develop 
supporting materials and “best practices” pp g p
recommendations to assist local groups in 
assessing local markets and developing 
effective promotion plans.
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Local Collaboration Essential 
for Success

Collaboration among producers, contractors, 
designers and promotion groups such as g p g p
state ready mixed concrete associations and 
local chapters of ACPA is a key element for p y
success.
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QUESTIONS OR COMMENTS ?Q

www.NRMCA.org

Glenn OchsenreiterGlenn Ochsenreiter
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